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"THANK YOU FOR A TRULY
STELLAR EVENT. EVERYONE
ON THE MICROSOFT TEAM WAS
THRILLED...YOU GUYS CLEARLY
KNOW HOW TO ATTRACT AN
EXECUTIVE AUDIENCE.

—Federal Marketing Manager,
Microsoft Corporation

oy - LEADERSHIP BREAKFAST

» GREEN GOVERNMENT: PROGRESS AT DoD

THURSDAY, NOVEMBER 19"
NATIONAL PRESS CLUB

President Obama’s insistence that federal agencies lead the way toward
sustainability practices has encouraged the huge Department of Defense to step

up its environmental stewardship programs. Defense installations across the world
have won awards for environmental initiatives; the Air Force and Navy are working to
reduce energy consumption; and DoD logisticians are involved in a complex project
to mitigate environmental programs as we draw down forces in Iraq - cleaning up
bases and toxic sites, reclaiming and accounting for excess equipment, shredding
mountains of tires and more.

Join Government Executive Editor-in-Chief Timothy B. Clark and a panel of experts
as they discuss the sustainability drive at the Department of Defense.

PANELISTS:

MIKE MCGHEE

Deputy Assistant Secretary for Energy, Environment, Safety and Occupational
Health, U.S. Air Force

VICE ADMIRAL ALAN S. THOMPSON
Director, Defense Logistics Agency

DR. DOROTHY ROBYN
Deputy Under Secretary of Defense, Installations & Environment,
Department of Defense

MODERATOR;:
TIMOTHY B. CLARK
Editor-in-Chief, Government Executive

» SHOWCASE YOUR FEDERAL LEADERSHIP!

Position your company as a thought leader and generate highly qualified
leads by sponsoring this premium breakfast event to be held at the
National Press Club. Your message will reach a targeted audience of
several hundred federal agency leaders, including CXOs, program
managers, IT managers and more. On average, 96% of breakfast
attendees are federal managers and 77% are grade GS-14 and above,
ensuring that you are reaching the true federal decision-making class.

ACT NOW TO REACH SENIOR FEDERAL LEADERS !

For more information, contact your account director or Hilery Sirpis at 202.266.7332 or hsirpis@govexec.com

All rates subject to Government Executive terms and conditions. For complete list of terms and conditions visit our online media kit at www.GovernmentExecutive.com




