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: Leadership Breakfast

“Thank you for a truly 
stellar event. EVERYONE 
on the Microsoft team was 
thrilled...you guys clearly 
know how to attract an 
executive audience.”

—Federal Marketing Manager, 
Microsoft Corporation
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THURSDAY, NOVEMBER 19TH

NATIONAL PRESS CLUB

President Obama’s insistence that federal agencies lead the way toward 
sustainability practices has encouraged the huge Department of Defense to step 
up its environmental stewardship programs.  Defense installations across the world 
have won awards for environmental initiatives; the Air Force and Navy are working to 
reduce energy consumption; and DoD logisticians are involved in a complex project 
to mitigate environmental programs as we draw down forces in Iraq - cleaning up 
bases and toxic sites, reclaiming and accounting for excess equipment, shredding 
mountains of tires and more.
Join Government Executive Editor-in-Chief Timothy B. Clark and a panel of experts 
as they discuss the sustainability drive at the Department of Defense.

 
panelistS:
mike mcghee
Deputy Assistant Secretary for Energy, Environment, Safety and Occupational 
Health,  U.S. Air Force

vice admiral alan s. thompson
Director, Defense Logistics Agency

dr. dorothy robyn
Deputy Under Secretary of Defense, Installations & Environment,  
Department of Defense

ModerAtor:
timothy b. clark
Editor-in-Chief, Government Executive

 green government: progress at doD

  showcase your FEDERAL LEADERSHIP!
Position your company as a thought leader and generate highly qualified 
leads by sponsoring this premium breakfast event to be held at the 
National Press Club.  Your message will reach a targeted audience of 
several hundred federal agency leaders, including CXOs, program 
managers, IT managers and more.  On average, 96% of breakfast 
attendees are federal managers and 77% are grade GS-14 and above, 
ensuring that you are reaching the true federal decision-making class.  

ACT NOW TO REACH SENIOR FEDERAL LEADERS !

sponsorship
opportunity


