Government ONLINE

Executive BREAKING NEWS ALERTS

For the first time ever, Government Executive media group is offering the
unprecedented opportunity to reach over 115,000% opt-in subscribers through our
new Breaking News Alerts. Throughout the year, Breaking News Alerts will be sent
at the discretion of our editorial team to inform our readers of hyper-timely news
affecting the federal government. Our Breaking News Alerts provide an outstanding
opportunity to reach a highly-engaged and targeted federal audience to:

BREAKING e Achieve unmatched brand visibility
* Generate qualified leads
‘ \ ‘ E ‘ " } S * Drive traffic to your website
* Demonstrate thought leadership

Deliver your message directly to the inbox of opt-in subscribers. With exceptional
N\ Z open and click through rates, you are assured that your company’s message is
reaching the federal decision making class.
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PACKAGE BENEFITS

* % of the Exclusive sponsorship of Breaking News Alerts throughout 2011*:
e Guaranteed minimum of 10 alert sponsorships
* Huge up-side potential - your package includes up to 20 alerts!

MARKETING BENEFITS e Each alert is deployed to 115,0002 opt-in subscribers

« Exceptional reach toward engaged * Incredible reach and performance

federal executives—all subscribers * 2011 average open rate: 17%
are opt-in e 2011 average click through rate: 33%

* Qutstanding open and click-through * 1 Welcome Ad sponsorship on GovernmentExecutive.com resulting in 30,000+
rates providing unmatched visibility for impressions per day

your message * Update your creative every month to ensure fresh & timely messaging

* High visibility through 2 ad placements

in each alert RECENT EXAMPLE
e Continuous visibility throughout GOVERNMENT
y g EXECUTIVE... Update
th e yea r* WEDNESDAY, APRIL13, 2011 Subsribe @psubacice o fis news! G;'oss Clicks
g ey Presidentissues call for leaner government Bronght to you by Excellence in Government
L] .

Visibility across the et ‘ EXCELLENCE® @uuesigd

GovernmentExecutive.com audience T GOVERNMENT

through exclusive Welcome Ad, e ——,

N . . . programs such as Medicare and Madicaid, along with ending tax cuts and culting

resultin g in 30,000+ impressions aerll guvemmant spending Sointop fedos spaskes 0 they axglor b
. . government agencies are improving parformance.
fwe believe that governmert can make a diferenc in people's ives, ve have ths | and botiomline resuts on a limited budget

per d ay obiigetion to prove that it woiks — by makng govermment smarter, leaner and more
effectve,’ Obama said New Date: May 23

.. Full story: hitp:fwww govexec comvdailyfed/0411/041311ts1 ﬂmo QE
#1 Among Federal Decision Makers =
% of Federal Ma nagers with Annual Purchasi ng Involvement of To stay up-to-date on budget developments, sign up for Government Executive’s Management Agenda eNewsletier o
$1 Million or Higher who Visit Individual Websites' Broughtto you by Excllence in Government
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GovernmentExecutive.com Powering Performance: Best Practices for Federal Managers

FederalTimes.com Jain tap federal speakers as they explre how govemment agencies are impraving perfomance and battomlin results on a imited budget
New Date: May 23
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‘This message was seat Fom GovExec.comto @(deivery_email) @ Youhave been sent this newsietter because you have opted in
toreceive it

GCN.com

0% % 2% 3% 4% 50 INVESTMENT: $50,000

" Market Connctions, Inc., 2011.
2 Girculation based on 3 month average. *Package includes a minimum of 10 Breaking News Alerts over at least 3 months; maximum of 20 Breaking News Alerts by end of year.

For more information, contact your account director or Hilery Sirpis at 202.266.7332 or hsirpis@govexec.com
All rates subject to Government Executive terms and conditions. For complete list of terms and conditions visit our online media kit at www.GovernmentExecutive.com Updated 1/24/2012



